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WITH INDUSTRY WEST PUBLISHER, PAUL HUBER

elcome to our Spring 2018 edition. We would like to thank all
our readers, contributors and advertisers for being part of
this magazine in its inaugural year. It takes a lot of hard work
producing this publication, but our philosophy of publishing
local, relevant content holds true. Though we might be pounded by the constant
barrage of national and international media, the stories that matter most are
still the ones happening here.
This edition is focused on Saskatchewan’s mining and energy sectors and
nothing could be timelier right now. Canada is mired in gridlock that is having
major implications on our energy sector. Canada’s need for trade market
expansion is apparent and the controversies that accompany this issue are
being debated nationally right now. It’s an interesting time as our provinces and
our nation deal with how best to handle the issues at hand.
Now more than ever, we have to stop and reflect on what is going on and
if we want, add our voices to the discussion. We are lucky to be living in a
democratic country where the rule of law matters. While decisions seem to
take a frustrating amount of time to be made, that is natural as we don’t live in
a dictatorship where due process is non-existent. Let’s hope that projects that
are deemed to be in the national interest are not swept up in controversy and
are given the attention that they need to given in order to be achieved in a way
that benefits us all. Being landlocked, Saskatchewan is at the mercy of other
provincial interests. It is important we voice our concerns and make sure that
our provincial interests are being adequately addressed because nobody else
is going to do it for us.
Paul
P.S. We’ve already begun work on our Summer 2018 issue, which is all about
Saskatchewan’s entrepreneurial spirit. We’re celebrating the remarkable
business achievements to be found here. If you have a story to share, drop us
a line!
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Feature

PIPELINE DREAMS
BECOME REALITY: UPDATE
BY PAUL BURCH

Our coverage of the Trans Mountain Pipeline and the pipeline debate continues.
We examined the proposed pipeline expansion in our first two issues in 2017.
A year later, we’re still covering the story which seems to change daily. Paul Burch
takes up the story for this issue, getting insight from the Petroleum Services Association
of Canada about pipelines and what they mean for the oil and gas industry and
the country.

P

ipelines are a divisive topic these days. This is interesting since—if
done correctly—pipelines have the potential to connect the entire
country and set the foundation for continued economic prosperity
across Canada, for all of our people.

Pipelines have been getting—in many cases justified—bad press. The public is
bombarded with news about the direct environmental concerns around pipe
leaks, the damage to the environment from supporting industries, and how the
focus on ‘fossil fuels’ undermines the exploration of alternative energies for the
future.

Time, energy and money being spent debating
the necessity of pipelines could be better spent
improving the lines we have and extending our
capabilities while continuing to be a world leader
in safety and environmental standards. At the
same time, we could be investing in alternative
energies that can keep Canada ahead of the
curve globally now and in the future.
“Canada needs an energy mix. Oil and gas will
be around for generations,” says Mark Salkeld,
President and CEO of the Petroleum Services
Association of Canada (PSAC). “We need to get
it more efficiently, we need consumers to use it
more efficiently, and we need to reclaim the land
more efficiently.”

Pipelines have also been a focal point for conflict between First Nations, industry
and government. In a network of pipe (over 825,000 kilometers long) that crisscrosses the country from Newfoundland to the Yukon, there are bound to be
pinch points where serious concerns are raised around the impact to First
Nations economic, environmental and culturally sensitive areas.

“We can explore wind and solar because we can
afford to do it as a nation—because we have the
oil and gas industry to rely on while we do that,”
Salkeld states. “Less developed countries are
busy trying to survive— using our oil while they
develop alternatives.”

However, when pipelines are properly maintained and built in a way that
considers the cultural history of the local population and are monitored
according to Canada’s world-leading standards—they contribute to our
everyday life in a way most people don’t take the time to think about.

The President of PSAC is unsurprisingly
passionate about the oil and gas industry and
the importance of pipelines. He’s optimistic that
Canada could find solutions to the problems
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780.808.4104
www.virorentals.com

Containment and Tie-in

Internals

Easy Access Valve Boxes

Safe Heat System

Why aren’t you using this technology?
For years, conventional oil production in Western Canada has remained mostly unchanged. The Viro
horizontal tank has changed how we look at treating produced fluids in single well batteries in
Western Canada. The Viro storage tank has been engineered for efficient oil cleaning while
simultaneously providing both improved risk mitigation and added convenience with:
• The Safe Heat Fire Tube System • Efficient Desanding • Total Volume Utilizations
• Easy Tie-Ins And Valve Access • Reduced Set-Up Times For Maintenance Crews • Internal Coating
And Sour Service Options • Support And Service For All Rentals • And Cleaner Skylines

surrounding the perception of the industry. With
a long history in the industry, he’s seeing positive
changes.
“In the last 30 years, there’s been a shift in the
model. Now we see many small companies—
employed by the giant companies—competing
with each other and coming up with the best
innovations. PSAC members are the ones who
work in the field and live in the communities
they work in. They care about the water they’re
drinking,” says Salkeld. These are small and
medium businesses competing in a global
market. They know they need to be cleaner, more
efficient and lower cost to get the contracts.
That is good for the safety and reputation of the
industry.
So why do pipelines always seem to come off as
the bad guys?
“We need to build the brand,” says Salkeld, “We
need the same sort of support people give to the
Roughriders through thick and thin,” he jokes.
“We need the branding that Alberta Beef has
developed.” Salkeld notes that PSAC conducts
surveys that find 60% of Canadians are aware
of and understand the value of the industry—
but they don’t speak up. “A small and vocal
percentage are against it and want to leave it in
the ground. But people that have chopped wood
or shovelled coal to stay warm know the value,”
he says.
10

It does seem a bit hypocritical to complain about the oil and gas industry from
the comfort of your gas-heated home using a computer made of oil-based
products with the internet often powered by non-renewable energy. That’s
human nature. We’ve rarely been accused of being a rational species. However,
there is much to be done to address the valid concerns around the industry.
In the meantime, the industry appears to be on the road to recovering financially.
This should mean companies can allocate more funding to research and
development rather than being in survival mode. “Right now, the oil companies
are making money. There’s investor uncertainty over concerns about projects
getting built,” says Salkeld. “But, folks that are making money don’t have time
to comment.”
When asked what it would take to get back to pre-2014 rates, Salkeld’s answer
is immediate and succinct. “It would take a Prime Minister supporting the
industry.” Salkeld would like the federal government to recognize that we have
what the world wants—the product, the processes and the people. “We need
to build awareness and pride in our industry,” he continues. “At the end of the
day, if you took away all the oil and gas most people would have nothing—they’d
be naked and running down the street,” Salked pauses. “Actually, the streets
themselves are mostly paved with bitumen—so they wouldn’t even have streets
to run down.”
While there are those who don’t think a world without paved streets would be
a bad thing, most people just want a balance of safety, comfort, environmental
protection and respect. Making the oil and gas industry work for all people is
important. “We need to learn from First Nations groups how we can help,” says
Salkeld. “There’s a huge First Nations work force available and we need to learn
what we can do to build a strong relationship with them.”
Shaun Soonias, executive director of the First Nations Economic Development
Network seemed to echo the sentiment.

Everything but the chemicals
• CHEMICAL BATCHING,
CIRCULATING AND DELIVERY
• CREW TRUCKS
• STEAMERS
• GRAVEL TRUCK AND BACKHOE
• BOBCATS
• TECH FENCE AND TEXAS GATES

• FITTING AND VALVES
• BELTS AND SHEAVES
• HYDRALIC HOSES
• DOUBLE WALL TANKS
• CHEMICAL PUMPS AND SUPPLIES
• FIRE EXTINGUISHERS AND MONITORS
• A COMPLETE LINE OF AUTO PARTS

1411 HWY 18, CARNDUFF, SK S0C 0S0
320 HWY 318 N CARNDUFF, SK S0C 0S0
306-482-5105
306-482-3377
www.candnoilfield.com

ENS INDUSTRIAL
(306) 242-4441

626 47th St. East, Saskatoon
www.EnsIndustrial.ca

“Lots of First Nations are involved in the pipeline
industry from an economic standpoint,” he says.
“Every First Nation is their own Nation and makes
their own decisions for what’s best for their
community,” he explains. Decisions regarding
economic opportunities such as pipelines—
and another controversial example, cannabis
retail—are decided by each community. Some
communities approach things from their
perspective as stewards of the land, looking at
how pipelines impact traditional territories for
hunting, fishing and areas of cultural significance.
“In the bigger picture,” Soonias says, “there are
substantial concerns.”
There are obvious benefits to the organizations
involved in building the pipelines. Largely, the
economic development organizations are
owned by these communities and the benefits
flow back into them through various types of
support. These projects generate funds for many
needed programs. However, they need to be
handled in a manner that benefits everyone in
an environmentally and economically sustainable
way. “Saskatchewan is falling behind Alberta
when it comes to working with First Nations
companies,” Soonias says of the oil and gas
industry.
Alberta recently allocated $1 billion in “set asides”
for First Nations companies. While Saskatchewan
projects may allocate a certain amount of
‘points’ towards a proposal from a company that
identifies as Indigenous owned—Alberta has
allocated a billion dollars for projects that will go
to First Nations owned companies. This practice
ensures that the communities most directly
affected by the projects will benefit from them
economically. “Alberta is ahead of the game, but
Saskatchewan could catch up,” states Soonias.
Concrete steps are being taken to bridge the
gap between provinces and also to improve
relationships in the industry overall.
While global markets are improving and helping
the price of oil, people are making real efforts
to improve relationships that will advance the
industry. Others continue to innovate with
technology to ensure we can continue to lead the
world in the production, use and reclamation of
oil and gas.

12

TRANS
MOUNTAIN
PIPELINE
UPDATE
APRIL 19, 2018

APRIL 18, 2018

APRIL 18, 2018

Natural Resources Minister Jim Carr says
Canada is still in discussions with Kinder
Morgan about financial aid for a pipeline.

Public opinion in Canada is increasingly
supportive of the Trans Mountain
pipeline, according to a poll by the Angus
Reid Institute. 55 per cent of Canadians
now back the pipeline project, up six
percentage points since February.

Kinder Morgan CEO Steve Kean says in a
conference call that “it’s become clear this
particular investment may be untenable
for a private party to undertake. The
events of the last 10 days have confirmed
those views.”

APRIL 18, 2018

B.C. government announces it will file
a court reference to clarify questions
around provincial authority over
inter-jurisdictional projects.

APRIL 17, 2018

Sask. Premier Scott Moe announces
Saskatchewan will join Alberta with
legislation about oil exports to support the
Trans Mountain pipeline expansion.

APRIL 16, 2018

The Alta. government introduces the
legislation that could restrict the flow of
oil, gasoline and natural gas from Alberta.

APRIL 15, 2018

B.C. Premier John Horgan and Alta. Premier
Rachel Notley meet with Prime Minister
Justin Trudeau to discuss the project
and current impasse. Prime Minister
Trudeau instructs Finance Minister Bill
Morneau to start talks with Kinder Morgan
Canada about possible financial assistance
for the project.

Kinder Morgan Canada announces the
suspension of all non-essential activities
and spending on the Trans Mountain
project due to the opposition in B.C. The
company said in a release that it would
consult with stakeholders in the hopes of
reaching agreements by May 31 that “may
allow the project to proceed.”

APRIL 8, 2018

Alta. Premier Rachel Notley says her
government will buy the Trans Mountain
oil pipeline if needed for the project to
proceed.

APRIL 10, 2018

Alta.’s government announces plans to
introduce legislation that will give the
province the power to reduce oil flows
through the current pipeline and likely
bring a spike in gas prices in B.C.

APRIL 10, 2018

The federal government holds an
emergency cabinet meeting about the
Trans Mountain pipeline expansion.
Infrastructure Minister Amarjeet Sohi
does not discuss the cabinet meeting but
states the federal government is 100 per
cent behind the pipeline.

APRIL 10, 2018

What many people also don’t realize is that many
of the pipeline malfunctions we see in the news
have a human element behind them. Human
error can lead to the leaks, spills and explosions
that scare the public. Bryan Janz, founder of
Pipe Angel, an oil and gas industry technology
start-up has seen it in his career. “People make
decisions based on the information they have—
or don’t have—and sometimes, that can mean an
accident,” says Janz.
Janz is among those looking to use technology to
reduce that human error. “Machine learning can
scour data and look for patterns. Databases can
provide information that helps prevent issues.
We’ve got tracking abilities from start to finish,”
he says. “This means the technology exists to
know where products were built, what conditions
were present when the pipe was built, inspected,
installed, adjusted—the soil conditions it’s sitting
in, the pressure it’s under. We can use that info
when a problem is detected to predict other
places along the pipe where problems may arise.”
Integrating sensor technology, drone technology,
vast databases of input from a variety of sources
and an integrated management system can make
sense of it all. Janz is confident that Pipe Angel
and companies like it are helping to alleviate real
problems now and in the future.
The environment. The economy. The relationship
between First Nations and industry and federal
government. The relationship between provincial
governments. The relationship between Canada
and the world.

The B.C. Energy, Mines and Petroleum
Resources Ministry says the $7.4-billion
project requires 1,187 provincial permits.
587 permit applications have been
submitted. 201 have been approved
and issued with 386 under review. B.C.
Premier John Horgan said B.C. would go
to court to test its jurisdictional authority
over the pipeline, but would not hold up
the expansion at present.

APRIL 13, 2018

Sask. Premier Scott Moe tells ‘The Roy
Green Show’ that delaying access for oil to
B.C. ports costs Saskatchewan’s economy
around $1.8 billion per year.

APRIL 14, 2018

“The oil patch is typically thought of as Alberta,
northeast British Columbia, and southeast
Saskatchewan,” says Salkeld, “But the whole
country is linked by the Canadian oil sector.”
With so many parties involved in such a critical
issue, it’s easy for pressure to build and tempers
to flair. However, we’re in this together. We
should be working on solutions to the problems.
We’ve got a product people around the world
want. We should be working as a country to get
it to them.
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Feature

CANADA: THE

WORLD’S ENERGY
SUPPLIER OF CHOICE
BY INDUSTRY WEST STAFF PHOTO AND GRAPHIC PROVIDED BY CAPP

A

recent report released by the Canadian Association of Petroleum Producers
(CAPP), the second in a series of economic reports, shows Canada has a
unique opportunity to meet increasing global demand for energy that can
be provided in a responsible manner. To take advantage of this opportunity,
Canada needs effective regulatory policies and increased market access, according to the
report entitled Canada’s Role in the World’s Future Energy Mix.
The International Energy Agency’s World Energy Outlook 2017 predicts the demand for
energy—all forms, including oil, natural gas, renewables and nuclear—will continue to
increase as the global population grows.1 9.2 billion people are predicted to inhabit
the world by 2040.2 As the population rises, economies develop and urbanization
increases—particularly in India, China and Southeast Asia—the demand for energy is
anticipated to increase by 30 percent from current usage.3
While the energy mix used globally is changing over time, oil usage is growing and
expected to be the predominant energy source through 2040. Natural gas production
is also growing to become the world’s second-largest energy source overall. Both oil
and gas are essential to the development of emerging economies. In this, Canada
has an opportunity to become the world’s energy supplier of choice. CAPP believes
Canada can deliver responsibly produced energy to the global market that can displace
production from countries with poorer environmental regulations. However, CAPP notes
that the country’s oil and natural gas industry needs to remain competitive through
investment, innovation and market access to leverage this opportunity. “The demand
for oil and natural gas will continue to play a significant role in the future energy mix and
Canada could be the supplier of choice, but only if we take steps today to ensure our
competitiveness for the future,” says Tim McMillan, president and CEO, CAPP.
14

In 2016, the world
consumed about

129
trillion

cubic feet (Tcf) of natural gas. By 2040,
global demand is expected to jump
45 per cent to 199 Tcf.

In 2016, the world
consumed about

94
million

barrels of oil per day (bpd) – or about 3
2 per cent of the total energy demand.
By 2040, the IEA estimates total world oil
consumption will be about 105 million bpd–
the largest share of any fuel source.

Average energy demand
is expected to increase
by about

30%

by 2040 from today’s levels. According
to the IEA, this is the equivalent to
adding another China or India to current
consumption.

10
billion
Of the almost

tonnes of carbon dioxide (CO2) emitted
globally from energy sources in 2015,
almost half came from coal.

CAPP wants the federal government to help define Canada’s vision for the
future of oil and natural gas to meet the world’s growing energy needs. This
vision includes:
• Collaboration between industry and government to create an effective policy
and regulatory environment that encourages investment and access to world
markets;
• Cultivating support among Canadians for the responsible development of our
natural resources; and,
• Adopting environmental policies that compete favourably with other
jurisdictions, encouraging the types of innovation and investment that grow
our brand as the global energy supplier of choice.
“A healthy oil and natural gas sector creates jobs and prosperity for
Canadians, but the positive impact of our energy industry on the global
stage could, and should be, broader,” says McMillan. “It’s time to be realistic
about Canada’s future. We have an opportunity to be a global supplier but
we are limiting our opportunity to meet global demand with policies that constrict
future growth.”
Reference:
1, 2, 3
Canada’s Role in the World’s Future Energy Mix can be downloaded at www.capp.ca/
economicseries

About CAPP
The Canadian Association of Petroleum Producers (CAPP) represents
companies, large and small, that explore for, develop and produce natural
gas and crude oil throughout Canada. CAPP’s member companies produce
about 80 per cent of Canada’s natural gas and crude oil. CAPP's associate
members provide a wide range of services that support the upstream
crude oil and natural gas industry. Together CAPP's members and associate
members are an important part of a national industry with revenues from
crude oil and natural gas production of about $110 billion a year. CAPP’s
mission, on behalf of the Canadian upstream crude oil and natural gas
industry, is to advocate for and enable economic competitiveness and safe,
environmentally and socially responsible performance.
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Feature

CANADA’S MINING
AND ENERGY SECTORS
ARE DOWN WITH TPP
BY GEOFF KIRBYSON PHOTO BY KRISTIN ATOR

T

he new and improved version of the Trans-Pacific Partnership, called TPP
11 or the CPTPP - short for Comprehensive and Progressive Agreement
for Trans-Pacific Partnership - was signed by 11 countries in Chile in
March.

And the chance to access the 494 million people of Australia, Brunei, Chile, Japan,
Malaysia, Mexico, New Zealand, Peru, Singapore and Vietnam has got members of
the Energy Council of Canada pumped up about the future. “Being able to access
foreign markets would help us realize the full value of our products,” said Jacob
Irving, president of the Ottawa-based organization. That’s particularly welcome
because, due to refinery capacities, the U.S. pays Canadian producers about half
of what its oil and gas could fetch on the international market.
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BUILDING
CLIENTS AND
COMMUNITIES

THE MISSION OF STC INDUSTRIAL CONTRACTING IS TO PROVIDE OPPORTUNITIES FOR
INDIGENOUS PEOPLE THROUGH DELIVERY OF QUALITY SERVICE TO OUR CLIENTS.
Our vision is to be the preferred Indigenous partnership with a Design/Build focus.
We will train, develop, and support local labour while building
quality of life for Indigenous communities and individuals

Shareholder’s Announcement

BOARD APPOINTMENTS
STC Industrial Contracting LP/GP is pleased to announce the appointment of two new board
members. We are pleased to welcome Mr. Kelln and Mr. Lueken to the board of STCI.

MR. DOUG KELLN, P. ENG.

Mr. Kelln brings 25 years of executive and director experience to STCI.
From 1995 through 2017 he served on the Executive Management
Team of SaskEnergy Incorporated; from 2004 to 2017 he provided
leadership as the President and CEO of the Corporation. He has also
served on major regional and national boards (Saskatchewan
Research Council and Canadian Gas Association).

40 – 214 JOSEPH OKEMASIS DR., SASKATOON

MR. BRIAN LUEKEN. P. ENG.

Mr. Lueken brings four decades of construction and business experience. His
distinguished career with Graham Construction includes Saskatoon Branch
Manager, followed by executive roles progressing to Sr. Vice President and
C.O.O. He guided the development and management of Graham Industrial,
and has 35 years of experience in establishing and managing Saskatchewan
Aboriginal Joint Ventures and Partnerships. Mr. Lueken continues to participate
in several businesses and boards since his retirement from Graham in 2013.

(306) 664-0814

WWW.STCINDUSTRIAL.CA

Pierre Gratton, president and CEO of the Mining Association of Canada, was
equally upbeat. Canada, quite simply, is a trading nation, he said. “This massive
trading block is not only important to our sector, which requires access to new
and emerging markets, but for the (entire) Canadian economy,” he said.

NEED SAFETY EYEWEAR?

The TPP started out more than a decade ago with a handful of southeast Asian
countries before growing over time to include the U.S. That meant Canada had
to get involved because if any of the three countries in the North American
Free Trade Agreement (NAFTA) struck a deal with another country or group,
they would have a leg up and could shift investment in their direction. The U.S.
pulled out on Donald Trump’s first day as president last year but he has openly
mused about getting back in.
Asia’s rise is the most important development for the global economy in
many years, according to Ross Laver, senior vice-president of policy and
communications at The Business Council of Canada, a long-time advocate of
signing the TPP. Negotiating individual agreements one country at a time is
doable but time consuming so the revamped TPP was the “perfect opportunity”
for Canada to take a big step forward. “Now that Canada is part of this and the
U.S. isn’t, a company that wished to produce something for North America,
Asia and Europe, could see Canada as a good place to locate because we have
negotiated privileged access to all three of those markets. Hopefully, NAFTA’s
future will be secured in the next year or two,” he said.
Irving said the TPP will play a critical role in helping find new markets for energy.
The member countries have a combined GDP exceeding US$10 trillion, or 13
per cent of the global total. “The U.S. is moving from being our sole customer
in many ways to becoming a competitor in terms of the sale of energy. They’ve
found new natural gas deposits through fracking and new oil from shale. They’re
going to be selling oil and gas to customers elsewhere and we need to be
mindful of that,” he said.
The fact that NAFTA is in danger of being cancelled by the U.S. makes the
re-emergence of TPP even more crucial, he said. “Any and all trade deals that
allow us to realize the full value for our energy are important to explore and be
a part of,” he said.
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receives more than 3,500
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Vision Care Program
goal is to eliminate
these injuries.
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ARMOUR READY:

COVERING ALL THE BASES
BY BROOK THALGOTT PHOTOS BY GREG HALINDA PHOTOGRAPHY

ARMOUR READY CEO PAT PROVENCAL
DEMONSTRATES ARMOUR READY ARMOUR
20

I

t all began with laundry. Armour Ready
CEO Pat Provencal got his start in business
very early, when his parents moved to Fort
McMurray when he was just two years old.
They bought the Park Plaza laundromat, and
by age 12 Provencal was working at the family
business. “I handed out quarters, folded clothes
and helped out where I could,” he says. When he
was 15, the Provencals moved into a new location
for their updated laundromat—now named the
D Laundromat. Provencal’s parents offered to sell
the laundromat to him and his then-girlfriend/
now-wife Rose when he was 21. “My parents
were looking to sell the business, which was
now handling commercial and personal laundry
services. After some consideration, Rose and I
decided we would take it over,” says Provencal.
That was the first step on their journey to
becoming Armour Ready.
The business grew over the years, taking on
more commercial and industrial work, which
began to include uniforms, linens and mats. They
started Coverall Uniform Linen & Mats Ltd. and
began to sell and wash coveralls—lots of them.
Given their Fort McMurray location, coveralls are
a workplace staple. The coverall business grew
so much that the company built a brand new
facility in 2008. “Our coverall business expanded,
and we distributed, washed and repaired them
for many, many customers,” says Provencal. “We
also paid attention to the feedback we got from
our customers about their coveralls.”
The company worked with customers to try
and solve their coverall problems. They were
seemingly small problems but they had a big
impact on the work day of the coverall wearers.
Standard coverall legs weren’t large enough to
let wearers remove them without taking their
boots off first. Anytime someone wanted to take
off their coveralls at lunch time for example, their
boots had to come off first. “It seems silly, but it’s
time consuming to continually have to remove
something in order to get the coveralls off,” says
Provencal. Coveralls didn’t come with something
as simple as a loop in the neck to hang them on a
hook, and hooks are the typical way coveralls are
stored. “Hanging loops were just unheard of, no
matter how many times we asked manufacturers
about adding them in,” says Provencal. “It was an
easy, needed addition but it would cost money
so the answer was always no.”

DESIGNED TO BE USED WHEN AND
WHERE YOU NEED IT, THE ARMOUR IS AN
ADDED LAYER OF SAFETY AND COMFORT

ARMOUR READY COVERALL FANS KEEP YOU
COOL WHILE WORKING ON HOT DAYS
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It didn’t end there. Labels were made with the cheapest material possible
and often faded with washing or irritated the neck of the wearer so much
they removed the label entirely. This led companies to ask Provencal to size
and relabel all the coveralls again with a hefty cost in both time and money.
“We literally had to sort and size every coverall, sewing in new labels for our
customers,” he says. “What a waste of time for everyone. If the label had been
done properly in manufacturing, none of the extra work would have been
needed.” Velcro was often used for fasteners, and it always wore out before the
coverall itself. Elbows and knees had no additional coverage for wearers, forcing
some to improvise with sporting goods. “Seriously, I have seen welders use
volleyball pads on their knees and elbows to protect themselves where coveralls
were not up for the task,” Provencal says. “Pads that are in constant contact with
the skin are warm, uncomfortable and by the end of the day, stinky. Volleyball
pads aren’t designed for industrial work. Period.”
The final straw for him was the ill-fitting nature of the standard coverall.
Coveralls are designed around one average body type, medium height with
a medium build. “Too bad all people aren’t that size,” Provencal sighs. The
lightbulb moment came when chatting with a buyer from a utility who was
about 5 feet tall. “The crotch hung between his knees, and didn’t fit properly
anywhere,” says Provencal. “How can anyone work safely wearing something
that doesn’t fit? They can’t. Coveralls were not designed for anyone outside the
average—tall, short, thin, broad—and forget it if the wearer is a woman. There’s
no accommodation for a woman’s body type at all.”

The Idea
Provencal and the Coverall team tried to work
with manufacturers to make these simple
improvements to no avail. Coveralls had been
made this way since the dawn of time, and that
wasn’t changing. “No one wanted any part of fixing
these issues,” says Provencal. “It was all about
money.” It was at the moment that Provencal
realized they had the opportunity to do something
for coveralls that no one else wanted to. They
could make them better, and actually care about
the people wearing them day in and day out.
In 2014, Provencal set out to “make a better
mousetrap” or in this case, coveralls. Over eight
months, the team developed the first generation
of Armour Ready coveralls. They took the feedback
they had gotten over the years from customers
and incorporated the safety standards required
by occupational health and safety and industry
to create a coverall that actually did its job. Four
years later, the company is on its third-generation
coverall product and is turning the coverall
industry on its head.

ARMOUR READY'S THREE-TIERED BELT SYSTEM
LETS WEARERS ADJUST COVERALLS FOR THEIR BODY TYPE
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The Solution
Armour Ready coveralls are designed so they
fit properly for any wearer, not just one body
type. Inside, there is a three-tiered belt system
that allows people to adjust their coveralls as
needed in the place they need it. “If you need
to adjust the sizing, the Armour Ready coveralls
can accommodate,” says Provencal. “No more
crotches between the knees!”
There are built-in pockets for padding in the
elbows, knees and buff so if bending and kneeling
are part of the job, wearers don’t have to worry
about hurting themselves. Provencal has seen
too many people try to do a job without bending
or kneeling to avoid discomfort, only to make
the job take longer or cause injury somewhere
else. “If you need padding, we offer pockets for
padding and the padding itself. Wearers need
not suffer with volleyball pads anymore,” says
Provencal. Armour Ready also fixed the hanging
loop problem as all their coveralls come with
the simple loop for hanging on hooks. The legs
are large enough to accommodate removal with
boots on, labels are made well with fabric that
won’t fade or irritate the neck and closures that
actually stay closed.

ARMOUR READY COOL PACKS
ARE EASY TO USE AND STORE,
AND KEEP COOL FOR HOURS

ARMOUR READY HAS THE COVERALLS
AND ACCESSORIES TO KEEP YOU
SAFE AND COMFORTABLE AT WORK

ARMOUR READY COOL PACKS KEEP
YOUR CORE COOL FOR HOURS,
EVEN AFTER YOU REMOVE THEM
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ARMOUR READY HAS THE COVERALLS
YOU NEED FOR YOUR JOB THAT MEET OR
EXCEED SAFETY REGULATIONS
Armour Ready also took their coveralls to the next level when it comes to
controlling temperature. Coverall users are in them whether it’s minus 40°C
or plus 40°C. Traditional coveralls do not take this into account. Provencal
investigated the options on the market, and they came up short. “The cold
vests I found were too big, didn’t last long, and took up a ton of freezer space,”
he says. “What company has room to freeze packs for dozens or hundreds of
employees? The answer is none.”
That sent them to the drawing board. Armour Ready designed cooling packs
that reduced a wearer’s temperature where they need it—in their core—that
would fit where they need it and would last long enough for work. Even after
you remove them, you’ll stay cool for another 30 minutes. “We even offer cooling
fans that pop into your Armour Ready coveralls, for people working in serious
heat, like highway flaggers,” says Provencal.
No matter what job you need your coveralls for, Armour Ready also takes your
industry and OHS regulations into consideration. “We don’t make a product
that doesn’t meet all OHS standards, period,” says Provencal. “Every coverall
we make meets CSA Z 96 standards with HRC 2 protection because we believe
in making the safest product for every one of our customers.” The CSA Z 96
standards require additional reflective tape, and HRC 2 protects a user working
around 600 volts of electricity. This is important to Armour Ready. “Not every
job needs a coverall to this standard, but why take the risk? For example, an
electrician is required to have HRC 2, but helpers are not. However, helpers can
be near 600 volts too,” says Provencal. “We believe everyone needs to be safe,
so we never want to sell something that isn’t totally safe for every job.”
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The Vision
The company’s dream of creating coveralls that
fit right and work safely is well on its way. The sky
is the limit for the Armour Ready team now, as
they carve out their spot in the $2 billion coverall
market. Every year, they convert more and
more customers to the Armour Ready brand.
Provencal’s vision is a brand with loyalty that is
instinctive. He wants people to think of Armour
Ready when they hear the word coveralls.
“People bought coveralls that didn’t work for
them because there was no other option—until
now,” says Provencal. “Armour Ready is on a
mission to give everyone the comfortable, safe,
quality coveralls they deserve. There’s no need to
suffer anymore. We’re ready to help. It’s literally
in our name.”

b

Armour Ready
345 Taiganova Crescent
Fort McMurray AB
(780) 588-3837
facebook.com/armourready
@ArmourReady
@ArmourReady
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MINING IN SASKATCHEWAN:

LOOKING AHEAD
BY JENN SHARP

A

PHOTOS PROVIDED BY CAMECO CORPORATION

RAISEBORE MINING IS USED TO EXTRACT ORE UNDERGROUND AT MCARTHUR RIVER

turnaround in commodity prices
is building, but solutions to interprovincial challenges will need to
be found for Saskatchewan’s mining
industry to prosper in the future.

and demand is starting to realize that the supply might not be there. We’re
starting to see the right combinations for price appreciations for commodities
to go up.” However, a misalignment with commodity cycles in the areas of global
growth, trade and tax is the type of thing that can put head winds into those
commodity recoveries.

Grant Isaac, Cameco’s senior vice-president
and CFO, and Fred McMahon, the Walker Chair
of Economic Freedom Research at The Fraser
Institute, gave a presentation on mining’s future
in Saskatchewan at the 2018 SREDA Forum in
Saskatoon. Commodity cycles are typically driven
by unplanned events or shocks. They’re also
nested in broader global growth, trade and tax
policy cycles. To predict a specific commodity’s
potential, all of these factors must be examined.

While Cameco is headquartered in Saskatoon, its customers are throughout the
world, which gives the company a wide perspective in all kinds of global markets
and the associated challenges. In commodities, sags last longer than spikes. The
spikes are short and tend to be steep.

Isaac said the right conditions are building for
some commodities. “I think we’ve lived through
the price sags that have destroyed a lot of supply,
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“The sag that follows tends to be quite pronounced and prolonged. One third
of the time, you’re in a rising price scenario, while two thirds of the time, you’re
living through very tough conditions,” said Isaac. “There’s no up and to the
right in commodities. You have to live through these features.” There are a few
areas that worry Isaac, notably inter-provincial challenges in the trade cycle,
something he called one of the most dangerous things happening in Canada
right now. “You can have a great policy jurisdiction and it can be a great place
to invest but you have to be fully engaged in the challenges of getting your
products to tide water,” said Isaac.

In Canada, uranium can only be transported by truck. “We’re subject to the whims and vagaries of various ports
and opinions of the leaders in those jurisdictions where those ports are in terms of the risk of our products.
Saskatchewan needs to be engaged in that,” he said.
McMahon presented findings from the Fraser Institute’s annual Mining Survey, saying booms can be relatively
good for Saskatchewan. He noted the long-term commodities cycle trend is down, which he attributed to
improved technology and recycling processes; economies consume less commodities per capita as they grow
from the development stage to service-driven. The last commodities super cycle was driven in part by China’s
growth and appetite for raw materials. “That magnitude of demand shock to the system… I don’t think we’ll see
a super cycle like the last one anytime in the future,” he said.
However, the news for Saskatchewan is “spectacular,” said McMahon. Out of 91 global jurisdictions, the province
ranked second for both mining potential and investment attractiveness, and third in policy and perception. He
said these rankings, which are keenly followed on a global scale, are crucial ways for Saskatchewan to attract
investment. The province ranked second in the world for its availability of labour and skill. “You have a very
active and good mining community here. That leaves the industry in a strong position to boost Saskatchewan
in the new economy.” Saskatchewan’s score has consistently risen in the mineral potential category, something
he attributed to the province’s forward-thinking mining policy that attracts people here to explore.
The Fraser Research Institute’s annual Mining Survey is available for free download at: www.fraserinstitute.org

UNDERGROUND AT MCARTHUR RIVER, ‘SNOWMEN’ CIRCULATE A BRINE
THAT KEEPS THE POROUS ROCK SURROUNDING THE OREBODY FROZEN
27

Feature

POWERING A REMOTE
MINE REMEDIATION CAMP
WITH HYBRID ENERGY
BY RYAN JANSEN AND DAMIAN ROHRAFF

PHOTOS BY SRC

T

here are several off-grid communities and industrial sites in Saskatchewan that
use diesel generators to meet their electrical power needs. Generally, these
systems are able to perform their basic function and provide reliable power,
however, they present some challenges as well. Fuel costs make up the bulk of
operational expenditures for these systems. There are also financial and environmental
risks associated with the transport and storage of this fuel. These costs and risks increase
with the size of the site, as well as the level of difficulty involved with accessing the site.
A generator, by principle, follows the electrical load, which leads to inefficiencies as the
engine operates outside of its optimal range. This results in excessive fuel consumption,
increased pollution and more frequent maintenance.
The need to improve overall efficiency of power generation has become a
priority, especially as fuel prices increase and as mine development expands into more
remote locations. Such a need was identified at one of the legacy mine sites that the
Saskatchewan Research Council (SRC) is remediating in northern Saskatchewan, the
former Gunnar uranium mine and mill site, as part of Project CLEANS (Cleanup of
Abandoned Northern Sites).
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Site Assessment
A remediation camp was established at Gunnar which operated during the
summer months and accommodated up to 60 people. All the power needs
for the camp were previously being met by two legacy 500-kW generators,
which were sized to meet the requirements of the initial demolition phase of
the remediation effort, but were oversized for current operation at the camp.
Diesel represented a major operating expense for the camp, as approximately
460 L/day of diesel was consumed to support the small camp with a cost of
approximately $2.30/L, including delivery to the site from the nearest bulk fuel
station.
Diesel, Renewables and Energy Storage
To reduce the diesel consumption for the Gunnar camp, SRC developed a Hybrid
Energy Container power system. SRC conducted extensive site monitoring of
the camp to characterize the site’s load and then designed the customized
hybrid system to maximize the fuel savings over the life of the remediation
effort. All aspects, including battery chemistry, inverter technology, generator
type and hybrid construction, were considered. It was constructed in the spring
of 2015, received certification and was then transported from Saskatoon to the
Gunnar camp via truck and barge.
The customized containerized power system was integrated into a single
modular container, which accommodates a generator, a battery, a photovoltaic
array and an inverter system equipped with remote control and monitoring
systems. This design makes the power system portable and rugged, while
allowing multiple systems to be stacked to achieve higher generation and
storage capacities, as well as to increase reliability through redundancy.

Hybrid Energy Container Features:
• Peak output capacity: 69 kW
• 60 kW diesel generator with 42 kW/259 kWh
energy storage system
• 20-foot modular container, climate controlled,
remotely operated, fully automated
• Easily integrated into existing site infrastructure
Throughout the first summer of operation, the
Hybrid Energy Container met all SRC’s goals by
reducing diesel fuel costs, providing reliable
power and reducing overall maintenance.
During its operation at Gunnar, the power
system reduced generator runtime by over 70
per cent, and saved 86 per cent of the site’s fuel
consumption. The hybrid provided CAD$93,000
in savings during its first four months of operation
and has a payback period of less than 12 months
of operation.
The Hybrid Energy Container has proven it
can provide reliable energy to remote offgrid industrial sites and communities, while
reducing fuel consumption and maintenance
requirements. The system can also be customized
and scaled to accommodate much larger loads
at other potential sites. SRC is continuing to
provide services and customized Hybrid Energy
Container power systems to sites that benefit
from the implementation of this technology.
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CREATING AN
INCLUSIVE WORKFORCE

TO THRIVE IN TODAY’S
BUSINESS ECONOMY
BY JENN SHARP
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I

n the modern economy, companies
will need to create healthy, inclusive
work environments to attract and
retain employees.

People need to feel valued and have a
sense of belonging, says Tammy Van Lambalgen,
vice president of corporate affairs and general
counsel for Orano Canada Inc. She speaks
from experience; Orano has an excellent track
record engaging and retaining employees in
Saskatchewan’s north, and has a representative
workforce commitment. Van Lambalgen, who
oversees corporate social responsibility, including
northern affairs, asserts that a diverse workforce
is important everywhere in the province.
“Having different voices and perspectives at the
table improves business performance,” says
Van Lambalgen.
Uranium mining does exceptionally well at
maintaining Indigenous employment. Both
Orano and Cameco have consistently high
Indigenous employment numbers. At Orano’s
McClean Lake mine, 46 per cent of the
employees are Indigenous. “It not only gives you
a diverse voice at the table for decision making,
but it also allows each employee to feel valued
for their contributions.” says Van Lambalgen. “I
want everyone that works at Orano to come here
because their unique perspective and insight are
valued by the company,”
Van Lambalgen believes a workplace that
welcomes diversity (gender, background, race,
sexual orientation) will be one that prospers and
remains sustainable for years to come. Education
and engagement within the Indigenous

population will be a key for any business’s future success. “We need to be
inclusive so we’re all working together for the success of Saskatchewan, so it’s a
place where our children want to stay,” she says.
In a male-dominated industry (female employment is at around 26 per cent
at Orano, and about 15 per cent in the overall Canadian mining industry), Van
Lambalgen finds her co-workers are receptive to diversity and inclusiveness
discussions. It’s important for these discussions to take place and that people
aren’t threatened. “I feel really optimistic. Orano has been very inclusive from
the get-go likely in part because of the requirement for the uranium mining
industry to meet a higher standard for social license.”
Van Lambalgen says workplace readiness remains an issue in northern
Saskatchewan, where the company uses a testing system in collaboration with
high schools. Four years ago, Orano began sharing the generalized results
with the communities so people could understand high school graduates’
weaknesses. “We’ve seen significant improvement just from giving them the
awareness that there may be shortcomings,” she says. Some places, like
Pinehouse Lake and English River First Nation, have accepted the responsibility
as a community to find solutions. Schools there track attendance, making
it a source of pride for students as stats are displayed and celebrated.
Obtaining high marks in math and the sciences is encouraged as it expands
future career options.
A significant majority of Orano’s Grade 12 entry-level positions are filled
by Indigenous people. Improving Indigenous numbers in non-entry level
positions will enhance inclusion and opportunities to attract employees in
the future. Barriers restricting access to higher level jobs are largely rooted in
education. “We need to start talking to the children early…a good portion will
need more than Grade 12 to find employment. We are going to need trades,
techs and professionals. And that’s how we’ll get a more inclusive workforce,”
says Van Lambalgen.
Communities and families need to financially plan for children to leave the
community for secondary education. Cultural supports also need to be in place.
“We need to ensure that there’s a good support system in place for Indigenous
students who leave their communities to come to Saskatoon or Regina for
an education. And in 20 years, hopefully we’ll see the fruits of some of these
discussions,” says Van Lambalgen.
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SOLAR POWERING

SASKATCHEWAN
A
BY JENN SHARP

generous SaskPower rebate encourages Saskatchewan businesses and
residences to switch to renewable energy sources. The one-time payment is
worth 20 per cent of equipment and installation costs, up to a maximum of
$20,000. Any residence, farm or business with the ability to generate up to a
100-kilowatt capacity are eligible for the rebate. Along with solar, the rebate also applies
to wind, biogas and biomass, flare gas, heat recovery and low-impact hydro technologies.

The rebate expires Nov. 30, 2018 and is valid for anyone installing a system under
SaskPower’s Net Metering Program. The program is available to all SaskPower clients,
along with Saskatoon and Swift Current Light & Power customers. SaskPower will credit
excess power at the same rate as you purchase power. Any unused power is banked
as a credit in your SaskPower account for up to one year. Each March, the credits are
reset to zero, which means you can never make money from the program, but you can
eliminate your power bill.
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Investing in solar power in Saskatchewan makes
economic, as well as environmental sense.
According to Solar Panel Power, Saskatchewan
is Canada’s third best province for solar energy
thanks to the rebate, high electricity costs here,
and sunshine hours as Saskatchewan receives
the most sunlight hours in the country. To
date, about 400 residences in major cities have
installed solar power systems, while another 400
rural properties have also joined the solar grid in
the province.
An average solar system in Saskatoon would
produce 6,742 kWh of power, while a system
further south in Regina would produce roughly
6,797 kWh.1 Saskatchewan’s goal is to produce 50
per cent of its electricity via renewable resources
by the year 2030. By comparison, Alberta has
set a 30 per cent goal by 2030, while Manitoba
leads the country: 99.6 per cent of the province’s
power comes from renewable sources.2 Alberta
is getting on board, though. Outside the city of
Brooks, Alberta, a site houses 50,000 solar panels
that will power 3,000 homes. The solar project
launched in December and is the first utility scale
solar facility in Western Canada.

The amount of electricity a solar panel produces depends on the size of the
panel, the efficiency of the solar cells inside and the amount of sunlight on the
panel. Solar efficiency correlates to the amount of available energy from the sun
that gets converted into electricity. In the 1950s, the first solar cells converted
six per cent of the sun’s energy. Today’s solar panels are closer to a 20 per cent
efficiency rate.3
And if you’re worried about solar panels’ performance in the snow, don’t be.
The Northern Alberta Institute of Technology (NAIT) has researched snowfall’s
effects on solar panels for several years. NAIT has six pairs of solar modules
on its rooftop in Edmonton. Each pair of modules is placed at a different pitch
ranging from 14° to 90°. NAIT researchers have found that clearing solar
modules offers a gain of .85 to 5.31 per cent more energy, depending on the
module’s tilt angle.4 “In general, individuals with on-grid systems do not clear
their modules throughout the winter. Off-grid systems owners generally do
clear the snow regularly, but it is a judgement that solar system owners have to
make for themselves,” states NAIT on its website.
If you’re interested in powering your home or business through solar, there’s a
range of Saskatchewan-based companies offering services.
References:
1
https://solarpanelpower.ca/saskatchewan#incentives
2
https://www.gov.mb.ca/jec/energy/cleanenergy.html
3
https://solarpowerrocks.com/solar-basics/
how-much-electricity-does-a-solar-panel-produce/
4
https://solaralberta.ca/content/alberta-solar-performance-data
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We know how busy things get when your
business is growing. Get advice that fits your
schedule any time, at our place or yours.
1.866.863.6237 | affinitycu.ca
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Legal

PROFESSIONAL PERSPECTIVES:

MAKE LEGAL A BREEZE IN
RENEWABLE ENERGY PROJECTS

R

enewable energy production in Saskatchewan
has received much attention over the last few
years. The Government of Saskatchewan and its
Crown Corporation, SaskPower, have committed to
procuring 50% of the Province’s energy production capacity
from renewable energy sources by 2030. March 2018 marked
the close of submissions for SaskPower’s first 200 megawatt
wind power procurement under this commitment. Proponents
will be eager to learn if their bid was successful. Additionally,
when this article went to print, SaskPower was on the verge
of announcing the successful proponent of the 10 megawatt
utility-scale solar project. SaskPower indicated it will continue to
increase its renewable energy procurement incrementally until
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2030. As much as 1400 additional megawatts may come from
wind generation. This anticipated source of energy procurement
creates significant business opportunities in the Province for
renewable energy producers, project developers and renewable
energy service industries alike.
This short article highlights a few key legal relationships and
obligations found in renewable energy projects in Saskatchewan.
SaskPower has a provincial monopoly on the supply and
distribution of power (with a few legislative exceptions). This
monopoly applies to all energy projects, from utility-scale to
consumer-scale. In other words, in order to supply electricity,

one may only do so in a contractual agreement with the
applicable power authority. SaskPower has developed a
couple of interesting programs, such as the net metering
program, which permit and remunerate consumer
or small-scale commercial generation of electricity.
Contractual arrangements with SaskPower confer rights
but they also impose obligations. It is important to
understand the scope of such rights and obligations.
As utility-scale renewable energy projects are relatively
novel in Saskatchewan, a project’s compliance with the
existing Provincial legislative framework must be analyzed,
case by case. For example, most utility-scale projects will
be located in rural areas, and Saskatchewan has laws that
limit who may hold interests in farm land. Exemptions to
such limitations may be available to developers, but such
exemptions may impose qualifications on a developer’s
ability to hold interests in the land. These limitations
may affect the number of acres that may be held or used
within a project.
Saskatchewan also has a robust system of planning
and development legislation. Care should be taken to
ensure that documents supporting real estate interests
required for a particular project, such as leases or
option agreements, comply with applicable planning and
development legislation.
Developers of renewable energy projects must also
consider the impact projects may have on the environment
and comply with applicable environmental legislation. The
Ministry of Environment has recently published Wind
Siting Guidelines intended to assist wind energy producers
to identify and avoid areas within the province where the
environment is more sensitive to wind energy generation.

such as partnerships and joint-ventures. As
SaskPower proposes to incrementally add more
wind energy production through additional
procurement phases, parties looking to sell or
acquire projects may also wish to contemplate
longer term possibilities such as multiple bids in
acquisition and sale documents.
Conducting thorough due diligence on any
business venture is an essential part of the
project. This applies to diligence conducted
on potential business partners as it does to
project assets and the compliance of a project
or potential project with applicable regulations.
For service industries, it is important to prepare
robust service contracts which appropriately
address risk and protect assets such as
intellectual property.
McKercher LLP has a group of lawyers with
significant experience working in the renewable
energy context in Saskatchewan and in
government procurement generally. More
information about wind energy generation
in Saskatchewan is available at http://www.
mckercher.ca/resources/renewable-energydevelopment-in-saskatchewan-a-mckercher-llpoverview.

Also of note, the Federal Government is currently
proposing revised environmental legislation to assess the
impact of prescribed major projects. The extent to which
this legislation will affect energy projects in Saskatchewan
is yet to be determined. The new legislation is expected
to add certainty for proponents, significantly increase
First Nations and public consultation during the impact
assessment, and include new impact assessment factors
aimed at fostering sustainability, rather than limiting the
assessment to environmental factors alone. Sustainability
factors are expected to include consideration of social
and economic issues over the long term, gender-based
analysis, impacts on Indigenous peoples and their rights,
and climate change considerations, among others.
Developers interested in renewable energy projects in
Saskatchewan must also consider the advantages or
disadvantages of greenfield or existing projects. For
existing projects, parties will have to consider negotiating
terms of project acquisition and sale, or arrangements

Wm. Christopher Porter

374 Third Avenue South, Saskatoon, SK
(306) 653-2000
info@mckercher.ca
www.mckercher.ca
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Outlook

MINING & ENERGY
Mining & Minerals

The value of Saskatchewan’s mineral sales was
approximately $6.4 billion – the fourth highest
in Canada (2016).5 Exploration expenditures in
2016 were $199 million and were forecasted to
reach $177 million in 2017.6
Saskatchewan has the largest potash industry
in the world, home to about one third of annual
global production and nearly half the world’s
known resources.7
The northern part of the province is also home
to the world’s largest high-grade uranium
deposits—which accounted for just over 22% of
the world’s primary uranium production in 2016.8

Oil & Gas

Saskatchewan is the second largest oil producer,
third largest natural gas producer in Canada and
the sixth largest oil producer in North America.1
Saskatchewan ships about 65% of its oil
production to the United States.2
The province has estimated oil reserves of almost
1.2 billion barrels.3
In 2015, the province produced 205.6 billion
cubic feet of natural gas (5.8 billion cubic
metres) and sits on an estimated recoverable
gas reserves of 1.8 trillion cubic feet (51.2 billion
cubic metres).4
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Saskatchewan also produces coal, salt, silica
sands, kaolin, clays, and sodium and potassium
sulphates, with has strong potential for deposits
of copper, zinc, nickel, rare earth minerals and
platinum group elements.9
Diamond-bearing kimberlite and gold deposits
are also found in the province.10

IN SASKATCHEWAN

Solar & Wind

Saskatchewan has 221 MW of installed wind
energy capacity, making up about three per cent
of the total generation fleet.11

References
1,2,3,4
https://www.saskatchewan.ca/business/
investment-and-economic-development/
key-economic-sectors/energy
5,6,7,8,9,10
https://www.saskatchewan.ca/business/
investment-and-economic-development/
key-economic-sectors/minerals
11,12
https://canwea.ca/wind-energy/saskatchewan/
13
http://www.cansia.ca/solar-pv.html
14
http://www.saskpower.com/our-power-future/
our-electricity/supply-options/solar/

There are seven Wind Energy installations and
143 Wind turbines across the province, with an
average turbine capacity of 1.55 MW.12
In 2015, Canada had more than 2,500 MW of
cumulative installed solar electricity generation
capacity and added a record 700 MW, making
the country one of the top-ten largest national
solar markets globally.13
About 400 homes and businesses in
Saskatchewan use solar power as a secondary
supply source.14
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PROTEIN INDUSTRIES CANADA
IN LINE WITH GLOBAL TRENDS:

ENORMOUS OPPORTUNITY
FOR THE PRAIRIES
BY JENN SHARP

FIELD OF LENTILS IN SASKATCHEWAN PHOTO BY TANYA SHARP

I

n February, the federal government
announced it will invest at least $150
million into the Protein Industries Canada
supercluster. PIC was founded by a group
of partners in response to a federal funding
announcement for supercluster initiatives, the
first of its kind in Canada, through Innovation,
Science and Economic Development Canada
(ISED). The private sector must match the federal
funds dollar for dollar.

It is estimated that PIC could generate over $700
million in new commercial activity and billions
in incremental GDP over the next decade,
together with approximately 4,700 new jobs.1 A
collaboration between about 120 private-sector
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companies, academic institutions and other stakeholders across Western
Canada will help PIC develop the plant protein industry.
Wilf Keller, CEO at Ag-West Bio, is on PIC’s interim board of directors and said
with over 40 per cent of Canada’s cultivated crop land, Saskatchewan stands
to benefit substantially from the supercluster initiative. PIC will add value to
Canadian crops, lead to the development of strong food and feed ingredient
industries and establish new companies along with hundreds of new jobs and
organizations, especially within Saskatchewan’s established bioscience cluster.
“The funding of the Protein Industries Canada supercluster will transform the
agri-food sector in the prairie provinces. Several companies and public research
organizations have previously established programs and associated expertise
that will contribute directly to the growth of the supercluster,” said Keller.
Dominic Barton, the chair of the Canadian Minister of Finance’s Advisory Council
on Economic Growth, gave a talk in Saskatoon about seizing on economic

opportunities associated with PIC. One of PIC’s main objectives is getting protein
from plants in an efficient way to create delicious, healthy food products. “I think
the need for us to shift that way is growing very quickly. This is the center of
production of the raw ingredients… how do we process more of that and not
just ship it (away), and package it and brand it?” Barton said Asia and Africa’s
rising middle class will grow the world’s population by 2.4 billion by 2030, which
will mean an “astronomical” demand for protein. “We’ve never seen that in our
history. It’s a huge opportunity for us.”
On a sober note, he said there’s a $500 billion to $1 trillion infrastructure gap.
“We can be excited as much as we want about agri-food on the Prairies, but if we
don’t have the port infrastructure and rail transportation to be able to get it out,
it’s not going to happen. We’re already constrained for today’s world.” Private
capital will be needed for large infrastructure projects. For that to succeed,
more foreign direct investment into Canadian companies is needed. “We attract
about a quarter of the amount of foreign direct investment that our peers do.
It’s a very complicated process so we’d like it (to be a) streamlined, one-stop
shop with more of a marketing approach,” said Barton.
Ron Styles, PIC’s acting president, said funding agreement and partnership talks
with the federal government are underway. He predicts the agreement will be
finalized by mid-summer. In the meantime, planning, policy and framework
discussions have begun. Thematic workshops will be held to bring future
members together to talk about specific issues in the market around crop
proteins and to understand challenges. Styles hopes PIC’s initial projects will be
announced by the fall. A conference at that time will outline the first projects
and bring together the interested parties.

PIC intends to collaborate with the Ocean
Supercluster in Atlantic Canada, which plans to
develop aquaculture systems that will require
high-protein feed. “We believe that if they’re
going to grow, they’re going to need a lot more
feed and we want to provide that higher-protein
feed,” explained Styles.
Government funding for the supercluster runs
out in five years. Styles wants there to be a strong
ecosystem in place by then that will continue to
benefit Canada and the prairie provinces. “I know
people are really focused on the projects but just
as important an outcome, from our perspective,
is the development of an ecosystem. We want to
be the leading protein provider in the world. That
will take time; it may not be completed by the end
of five years,” he said. Styles says large operations
will help push PIC into international markets. He
sees a role for small and medium enterprises
in processing and marketing by-products that
come from high-protein, value-added foods.
Learn more about Protein Industries Canada at:
www.proteinindustriescanada.ca
Reference:
www.proteinindustriescanada.ca/news-releases.html

PICTURE LEFT: WILF KELLER AND DOMINIC BARTON IN SASKATOON PHOTO PROVIDED BY AG-WEST BIO
PICTURE RIGHT: DOMINIC BARTON PRESENTING AT INNOVATION PLACE IN SASKATOON PHOTO PROVIDED BY AG-WEST BIO
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Business Profile

SAFETY MANAGEMENT:

REDUCING FINANCIAL AND LENDER RISK
BY SASKATCHEWAN CONSTRUCTION SAFETY ASSOCIATION

I

n the construction industry, many
businesses and their customers realize
that safety is something that adds
value to their projects, whether a home
renovation or a major infrastructure project.
Companies that are careful and methodical in
their management of safety are more likely to
be careful and methodical about other aspects
of their business management—marketing,
financial management, operations, human
resources, communications, ethical awareness,
environmental, risk management and quality.
Safety and methodical safety management
can be a powerful asset to a company—a
contributor to its performance and a proxy of
good management. Many of Saskatchewan’s
leading businesses have made significant
advances in safety as a principal risk-mitigation
tool to control avoidable losses in regard to
production (down-time), environmental impact,
human (injuries and fatalities), financial, and
company reputation. Firms can face hefty fines,
criminal charges, and jail time for failing to fulfill
their legislative obligation to ensure the safety of
their workers. Metron Construction in Ontario is
an example of this, where a project manager was
sentenced to three and a half years in prison for
criminal negligence causing death in connection
with the deaths of four workers in 2009.
Safety incidents and the financial risk connected
with safety incidents are largely avoidable
with good safety management systems.
Unfortunately, evaluation of safety management
systems is often overlooked by lenders when
considering financing requests. For example,
safety reduces the beta (volatility) of an
investment as methodical safety management
allows managers to more reliably predict its
productivity outflows over long periods.

Certification of a company’s safety management systems is an effective measure
of a company’s commitment to safety. Companies who have achieved the
nationally-recognized Certificate of Recognition (COR®) standard in safety
certification verifies that a company has a fully-implemented health and safety
program that meets national standards and has passed an independent
audit. For a current list of COR-certified building construction companies in
Saskatchewan visit www.scsaonline.ca/programs/cor-companies
A company that has not achieved COR should be able to provide evidence of
the following. If the company cannot provide evidence of the following it may
not be invested in proper safety management practices:
SAFETY MANAGEMENT SYSTEMS
• Does the company have an up-to-date safety manual with general safety
policies, hazard recognition information, safe work practices, safe job
procedures, personal protective equipment, preventative maintenance
policies, training policies, inspection policies, and emergency preparedness
information?
• Can the company supply records and statistics pertaining to safety—
orientation forms, inspection reports, accident/incident inspection reports,
medical treatment reports, and disciplinary action forms?
• Can the company provide evidence of internal and external safety audits?
External audits should be carried out by independent bodies with no financial
relationship to the company.
Employee Training
• Do all employees receive safety training? Can they produce training records?
• Do employees have safety training in key areas which may include: Fall
protection, Workplace Hazardous Materials Information Systems (WHMIS),
First Aid/CPR, Transportation of Dangerous Goods, Confined Space
Awareness, Air Quality Monitoring, and Scaffold Erection/Dismantling?
Is the Firm Reputable?
• Does the firm have a business licence?
• Can the firm provide proof of commercial Insurance?
• Can the firm provide a WCB Letter of Good standing showing that the firm has
an account with WCB / all premiums are paid?
• Can the firm provide qualifications or accreditations from warranties, product
certifications or bodies like the Better Business Bureau?

The Saskatchewan Construction Safety Association (SCSA) is an industry-funded non-profit organization that provides cost-effective,
accessible safety training and advice to employers and employees throughout the province. Visit scsaonline.ca for more information.
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Business Profile

PCL CONSTRUCTION
MANAGEMENT INC:

COR® CERTIFICATION SETS THE STANDARD
BY INDUSTRY WEST STAFF

F

or PCL Construction Management Inc., the Certificate of Recognition
(COR®) standard in safety certification is an integral part of their
organization. Anders Wheeler, District HSE Manager for PCL’s Regina
District, sees it in action every day. “COR® Certification is part of
every aspect of our business,” says Wheeler. “It sets a benchmark for us to
attain in safety, and it’s not something you can earn once and forget about. It’s
something we have to maintain every day to retain year over year.”

a positive effect on the bottom line. “Having a
safe workplace means little to no downtime,
incident investigations, and time loss to
workers due to injury. All of those things mean
lower monetary costs to projects,” says Wheeler.
“When we’re working safely, every part of the
company benefits.”

In order for PCL Construction to become COR®-certified, the company had
to go through a rigorous audit of their policies and procedures around safety.
The audit process identified areas PCL was doing well, and areas that could be
improved to achieve the certification. The process also provides the education
requirements to achieve and maintain the certification. “The certification not
only gives us the tools for our own workplace safety program, it also shows our
clients and the industry our commitment to health and safety,” says Wheeler.
“COR® is a nationally-recognized program that demonstrates to others the
value our organization places on a quality safety management program.”

PCL Construction’s relationship with the SCSA
goes beyond just COR® Certification. The
company has been an integral part of the SCSA
since 1997. The first chair of the SCSA Board
was PCL’s Dave Marriott, and Jason Davidson
represents PCL on the SCSA board today. “Our
long-time partnership is a meaningful one,” says
Wheeler. “We’re proud of our commitment to
safety, our certification and the SCSA and we
hope it’s visible to our clients and the industry
every day.”

Maintenance of the COR® certification is paramount to PCL Construction. “We
work with our internal audit team and our external partner, the Saskatchewan
Construction Safety Association (SCSA), to ensure we are continually at or
exceeding what is required,” says Wheeler. “It’s something we all take seriously
because of what it means to us as an organization.”
The COR® Certification has benefits to PCL beyond worker safety. While the
health and safety of workers is most important, COR® Certification also has

PCL Construction Management Inc.
Regina - Buildings & Civil Construction
1433 1st Avenue, Regina
(306) 347-4200
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Future

BRANDSPARK 2018
BEST NEW PRODUCT
AWARDS YIELDS
OPPORTUNITIES
BY VICTORIA RYAN

W

e are all familiar with the saying “The best thing since
sliced bread!” Well, it turns out that in 2018 the
best thing is the sliced bread.

In the BrandSpark 2018 Best New Product Awards1, a research
study which identifies the best new consumer packaged goods
of the year, Dempster’s 100% Whole Grains Seed Lover’s
Bread with Chia was the winner in the ‘Bread’ category.
The study is based on more than 15,000 Canadians’ preferences
for new products and provides valuable insights for consumers
and producers. It shows that the majority (more than 7 out
of 10) of Canadian consumers welcome innovation and new
products. Validation in the form of positive reviews from fellow
consumers—or from consumer studies such as the BrandSpark
Best New Product Awards—further entice consumer to try new
products.
Focusing on food categories, the BrandSpark 2018 Best New
Product Awards suggest that Canadians are more open to
innovative food products that contain not only ‘standard’ grains
such as wheat, oats and barley. Some of the category winners
suggest that ‘new’ grains such as quinoa, chia and rice varieties
other than white rice are becoming top consumer choices. Minute
Rice Ready To Serve Cups – White & Red Quinoa or Brown Rice
with Wheat, Rye, Quinoa, Oats and Barley, was the winner in the
‘Side Dish’ category, and oh! Naturel Black Bean Bites, Quinoa
Mushroom Burger, & Garden Vegetable Bites took the top spot in
‘Meat Alternative’.
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For food items about 80% of consumers said they
value products that are ‘natural.’ Not surprisingly,
it was also found that the best recipe for a
successful new food product is one that both
tastes good and provides improved nutrition. The
2017 National Shopper Report, also published by
BrandSpark International, measures Canadian
shoppers’ habits and attitudes and it found that
consumers are looking for ways to be healthier
without making sacrifices, so convenience is a
major factor. Thus, the winning combination for
future products could be new innovative foods
that are both healthy and convenient.
So, what could the result of study like this mean
for growers and producers in Saskatchewan?
Looking at it with a lens of innovation and
opportunity, the changes in consumer
preferences and tastes open up new possibilities
for producers in a range of food products.
Saskatchewan’s focus on value-added food
processing and production, and the province’s
developing supercluster for plant based proteins
through the Protein Industries Canada’s initiative,
makes the Prairies a breeding ground for more
innovation in agriculture.
Nature Valley Crunch Bar Granola which won the
‘Breakfast Food’ category is a great example of
a product that uses several ingredients that are
grown and can be produced in Saskatchewan.
Catelli Protein Pasta claimed the top spot in
the ‘Specialty Pasta’ category. With similar
products containing plant based protein
gaining in popularity, this could be very good
news for Saskatchewan.
Saskatchewan, which grows the majority of
Canada’s quinoa, also grows the majority of
wild rice, fenugreek, and camelina. The province
is also the second largest grower of haskap
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berries and the third biggest grower of spelt in Canada2. As health conscious
food products increase in popularity, this could become a real advantage
for Saskatchewan.
Following consumer tastes and preferences can provide Saskatchewan
with further opportunities in many areas of agriculture, processing and
value- added food production with chain effects to manufacturing and
other industries. Combining that knowledge with an understanding of
consumers’ habits and attitudes to shopping can guide the opportunities
waiting for the province’s entrepreneurs and identify the next best thing to
sliced bread.
References:
1
http://bestnewproductawards.biz/canada/wp-content/uploads/2018/03/2018-BNPANews-Release-March-27_final.pdf
2
By crop area. http://www.statcan.gc.ca/pub/96-325-x/2017001/article/54924-eng.htm

York

Welcome to

Executive
Properties

For your short or extended stays in Saskatoon, York Executive
Properties offers a leading alternative to hotels. Whether
temporarily assigned on business, or relocating and need a place
to stay, you can feel at home away from home in a beautiful,
contemporary suite in the heart of the city.

York Executive Properties offers fully-furnished, spacious one or two
bedroom suites featuring several amenities to ensure a comfortable
stay, including:
•
•
•
•
•
•

fully equipped kitchen
in-suite washer and dryer
housekeeping services
workspace with free Internet access and cable TV
surface or underground parking
fitness club access

Please contact us at 306.229.9098 for reservations or for more
information on how York Executive Properties can help make your
stay in Saskatoon an effortless and hassle-free experience.

York Executive Properties
306.229.9098
www.yorkexecutiveproperties.com

Pitch

SOCIAL MEDIA
BREAKFAST
REMOVES
DIGITAL
MARKETING’S
INTIMIDATION
FACTOR
BY JENN SHARP

D

PHOTOS BY AMY REDERBURG

igital marketing can be overwhelming. A Saskatoon event provides
valuable education in the digital realm, while promoting collaboration
and new partnerships.

Amy Rederburg started Social Media Breakfast Saskatoon (SMByxe)
last year. During each professional development event, guest speakers share
their experiences and insights. Time is always left at the end for networking. “I
don’t want this to be intimidating,” she said.
“It’s not just a bunch of experts sitting around talking about social media. When
you come to SMByxe, I want you to feel welcome and know we’re all learners.”
SMByxe helps attendees build strong relationships with digital marketing
professionals. Business owners learn new skills for online marketing of their
products and services. And, if you don’t feel up to doing your own digital
marketing, it’s a great place to meet social media managers.
Rederburg, who works as a copywriter and digital content creator, thinks social
media is best done by a business owner as an extension of customer service.
“You need to show people you care and that you’re responsive. That’s exactly
what social media is for me. It’s just a matter of being there. And a lot of people
don’t want to deal with it,” said Rederburg.
An American digital marketing specialist, Bryan Person, founded SMB in 2007;
events are now held in major cities around the world. Donna McTaggart, who
hosts sold-out SMByyc meetups in Calgary, inspired Rederburg to bring the
event to Saskatoon. Rederburg hosted five events last year. While each one had
a different topic, she always provides information on content creation, the heart
of digital marketing. She said it’s especially important for new business owners
to tell their story effectively; it’s not just about who you are and what you do,
but also why you do it.
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PICTURE TOP: MARK ZIELKE (RIGHT) INVITES
ATTENDEE ASHLEIGH MATTERN (LEFT) TO
SHARE SPONSORSHIP TIME IN CELEBRATION OF
COLLABORATION AND COMMUNITY
PICTURE BOTTOM: ATTENDEES LISTEN AS SPEAKER
KATRINA GERMAN SHARES PRACTICAL METHODS
THAT BROUGHT HER TO THE TOP 2 PERCENT MOST
VIEWED PROFILE ON LINKEDIN

“It’s a consumable product,” Rederburg said of content.
“People are constantly searching for it. If it’s original
and it looks good and makes sense, they’re going to
buy into what you’re doing. It’s a different way to get
people interested in your business.” However, without a
background in communications or an affinity for writing,
creating compelling content can be difficult. “Small
business owners have to figure out a way to become a
media house and produce those stories,” she said.
Rederburg has 10 years of experience creating content
for a variety of platforms. She admits she hesitates
before putting out a social media post to the world and
understands how it can make people anxious. “Social
media should be accessible, but a lot of people are just so
intimidated by it,” said Rederburg.
Enter SMByxe. It’s all about empowering people and
showing them easy ways to get started on social media.
Each event has strategies for beginner, intermediate and
advanced levels so everyone who attends will find value.
Rederburg stressed that experts in social media just do
not exist. “Social media is so dynamic and it’s changing all
the time. As soon as you learn something, it’s gone and
you have to learn something else,” she said. “Trying to
keep up to it is exciting but it’s demanding.”
Thanks to generous sponsorship, the events which
include breakfast, are free to attend. Donations are
encouraged as the proceeds benefit local non-profits—
Rederburg donated $1,500 from 2017 events. She would
like SMByxe to grow this year and is looking for volunteers
to help her host events. Sign up for the SMByxe newsletter
for information on the next event or reach out if you’re
interested in joining her as a volunteer: https://writerburg.
com/about-content-copywriting/social-media-breakfastsaskatoon/

PICTURE TOP: ATTENDEES DISCUSS ICEBREAKER QUESTION “WHAT IS YOUR PERSONAL BEST” TO DETERMINE HOW THEY CAN CREATE AN
ENVIRONMENT IN WHICH THIS FEELING OCCURS MORE OFTEN
PICTURE MIDDLE: VOLUNTEER SHELLEY JAMES OF CHARITY BENEFICIARY TLC@HOME POSES BEFORE ATTENDEES ARRIVE
PICTURE BOTTOM: 2016 SASKATCHEWANDERER NEIL FISHER SPEAKS ABOUT QUALITY OVER QUANTITY WITH EXAMPLES FROM INSTAGRAM
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Small

LET’S TALK TOURISM YQR

IGNITES COLLABORATION
BY CLAIRE BÉLANGER-PARKER

PHOTOS BY AARON HEPTING

O

n January 25, 2018, the CNT Management Group hosted Let’s Talk Tourism
YQR and brought together 84 leaders of the tourism industry to reconnect
and participate in a priority exercise for tourism in Regina. It provided an
excellent sounding board for the existing work being accomplished by
Tourism Regina and opened doors to new potential.
Following the event, 89% of the respondents indicated they want to get involved and are
willing to invest in the future of our tourism development. This is a great step to help
pave the way, carry on the conversation and stimulate innovation and collaboration in
and for the tourism industry.
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The first recommendation was to build a
unified tourism voice, a priority Tourism Regina
has completely endorsed. They are already
in the process of implementing an internal
strategy with the City of Regina and the Regina
Hotel Association.
The second recommendation was to fully engage
in agri-value, a strong and well-established sector
within Economic Development Regina. The next
few months will help determine how this will
take shape, and how Tourism Regina will engage
the attendees who indicated their excitement in
getting involved in an agri-value project.
The third recommendation was to have a serious
look at transportation issues surrounding our
city. This included air access, highway signage,
taxi, Uber, shuttles and an overall strategy to
support our city’s growth.
Newcomer Experience was identified as the
fourth recommendation. Great suggestions were
made that will require a much large number of
stakeholders, well beyond the scope of tourism,
to be involved in successfully activating these
recommendations. The multi-lingual aspect
alone will require extensive mobilization.
Last but not least, technology and the use of
technology to enhance the tourism experience
was noted. This area has already begun
bearing fruit as some participants have initiated
partnerships. Technology offers infinite
opportunities for growth and development
and has the potential to elevate the tourism
experience to a whole new level.
As organizers of the event, the CNT Management
Group also emphasized that we must embrace
our Treaty 4 identity, not as a standalone
Indigenous tourism product or service but
as an integral part of our city landscape and
tourism experience.
Let’s Talk Tourism YQR reinvigorated many
tourism leaders to reconnect with one another,
provided Tourism Regina and its partners with
a plan of action and a resource of individuals
ready to engage in new and exciting tourism
projects. Tourism Regina will be hosting tourism
networking events in the future, creating
opportunities for tourism businesses to stay
connected and provide greater support to the
industry as a whole.
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Tech

SILICON PRAIRIE:
SASKATCHEWAN’S NEW
ECONOMIC DRIVER
BY JENN SHARP

S

askatoon, aka the Silicon Valley of the
Prairies, is making a global impression
in the tech world. It’s an impression
that’s helping spur a new economic
driver in the province. Over 8,000 people work
in Saskatoon’s technology sector. According to
the provincial government, the industry created
over 3,000 jobs between 2015 and 2016. To see
the industry’s impact, just take a look at your
smartphone. The chip that has enabled faster
operation and a cheaper purchase price was
designed using software developed in Saskatoon
by Solido Design Automation Inc.
The industry is flourishing, especially after
several large-scale acquisitions have brought
in unprecedented foreign investment for local
companies. A Chinese technology company
bought a 70 per cent stake in mobile game
developer Noodlecake Studios Inc. for $6.3
million, while Wi-Lan Inc. purchased International
Road Dynamics Inc. for $63.5 million. A deal for
SkipTheDishes Restaurant Services Inc., which
is headquartered in Winnipeg and has an office
in Saskatoon, with the British food delivery
giant Just Eat PLC is worth up to $200 million. A
$250-million provincial government investment
into the tech incubator Co.Labs means that
early-stage startups will receive the training and
mentorship needed to prosper in the industry.
The German conglomerate, Siemens, bought
Solido for an undisclosed sum last year. Solido
will join the team at Mentor Graphics Corp, one
of the big three chip design firms, which was
also acquired by Siemens. The merger will allow
the Saskatoon-based company to expand their
research and development into automated chip
design, along with exploring ways to automate
systems design for Siemens’ other companies.
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THE
SASKATOON TECH ADVANTAGES,
ACCORDING TO SOLIDO’S JEFF DYCK:
1. PEOPLE:
People: There’s a great source of
technology talent in the city.

2. RETENTION:
Solido went seven years without
losing a software developer,
something unheard of in the
industry.

3. REASONABLE COSTS:
It’s about a quarter of the price
to hire and retain a software
developer in Saskatoon versus
Silicon Valley.

4. GOVERNMENT
SUPPORT FOR R & D:
A variety of funding streams helped
Solido develop novel products and
take on big risks.

5. ABILITY TO RAISE
SERIES A AND B
MONEY:
Local venture capital, Golden
Opportunities Fund, made a highrisk investment in Solido, along with
BDC Capital, credible for taking risks
in early stage tech companies.

6. INNOVATION
SASKATCHEWAN:
“They’re doing incredibly good work
and making investments in the tech
sector.” Innovation Saskatchewan
invested in Co.Labs, the province’s
first tech incubator and home to 28
companies.

7. CAPITAL NETWORK:
The Prairie Investment Forum, held
by Co.Labs in February, is helping
to bring in venture capital from
across North America.

8. TIME ZONE:
“You can build up an organization
that serves North America
extremely well from Saskatoon…
working 8 to 6, which is fantastic.
You wouldn’t believe how
many people talk about this,
in collaboration with the cost
advantage.”

Jeff Dyck, Solido’s former vice president
of technical operations, is the director of
engineering at Mentor, a Siemens business. At
the SREDA Forum in Saskatoon, Dyck explained
the advantages of bringing Siemens to Saskatoon.
The 1847 start-up company that invented
the telegraph now has 377,000 employees
worldwide and over 1,000 subsidiaries. “It’s an
exciting change for us and for the tech sector in
the city,” said Dyck.
Solido is now part of the Siemens Digital Factory
Division, the tenth largest software company in
the world. Solido builds software that designs
chips for smartphones. That software is used
by about 3,000 designers worldwide at most of
the leading chip companies in the world, like
IBM and Apple. The world’s largest chip, the
NVIDIA® Tesla® V100, was designed using Solido’s
software. “We make meaningful differences in
things like (the NVIDIA®) – which is one of the
most complex engineering projects of all time,”
said Dyck.

JEFF DYCK, DIRECTOR OF ENGINEERING
AT MENTOR

Jacqueline Cook, chief strategy officer at Vendasta Technologies, said Saskatoon
is a global tech driver. She’s on Google’s executive council, providing feedback
and advice, and Vendasta is a Facebook marketing partner. Another Saskatoon
success story, Vendasta develops digital marketing software to help businesses
develop their online presence. The company has quickly grown to 278
employees. Vendasta uses a channel strategy to sell its software. The company
partners with different firms and their existing relationships; to date, about
16,000 people around the world sell Vendasta’s software. “We knew that based
in Saskatchewan, we could do what we do best, which is build fantastic software,”
explained Cook. “Technology is everywhere. It is shaping every industry. This
isn’t a scary thing; this is a really amazing thing. We can be and choose to be on
the forefront of this change in every industry.”
Cook said that while Saskatoon’s city council and the provincial government are
supportive of the tech industry, there are challenges recruiting. She would like
to see university partnerships with tech companies to ensure new grads have
the education they’ll need to be immediately employable. “We have people who
truly want to build global companies here. We can look at this time as a real
opportunity for collaboration and be on the forefront,” said Cook.

JACQUELINE COOK, CHIEF STRATEGY OFFICER
AT VENDASTA TECHNOLOGIES
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People

DE-HIRING IS A
KEY PART OF
BUILDING A
STRONG TEAM
BY PETER NEUFELDT

Y

our job as the leader of your business, or
your team, is to get things done through
others. Your success depends on it.

Your selection of the right team members is
absolutely essential to your success. However,
despite a careful selection process, not everyone
you hire will work out. Your ability to “de-select”
those who are not capable of doing the job
in a competent and timely fashion is equally
as important to your success as a manager
and a leader.
Having to let someone go is probably the
most stressful part of a manager’s role.
However, unless you can effectively release the
incompetent people from your team, you will
have the second most stressful experience—that
is being let go yourself. In fact, if you do not get
some experience with the first, you will get some
experience with the second.
Taking people on and letting them go, hiring and
firing, is like inhaling and exhaling in our fastmoving business world. The fact that you know
you can let someone go if they don’t work out
makes you a much more effective manager. It
makes you much more influential and persuasive
in dealing with performance problems.
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Often people may recognize their own incompetence in a certain role, but they
lack the courage to quit the job and find more suitable employment. They need
your help. One of the cruelest things that can happen is a manager keeping
someone in a job that is inappropriate for their skills. On the other hand, many
employees get in a routine of doing their jobs and may be totally unaware that
their performance is unsatisfactory.
The first step in a professional de-hiring process is to ensure that you have done
everything you can to train, coach and mentor your staff member. They need
your help. Always try to save the employee.
As a start to the de-hiring process, ensure that you have comprehensive
documentation of the steps you have taken in efforts to help the person to
succeed. Begin with a review of the employment contract or a letter explaining
precisely what the job is. Have someone with you when a performance
discussion takes place so that you have both a witness and a calming influence
during the meeting. After each meeting document the discussion with a memo
to the person, summarizing your meeting and clearly identifying specific
required changes in behaviour. After three such meetings, if the requested
changes don’t result in positive changes, it is time for the next steps.
Prepare thoroughly for the severance process, including preparation of the
severance package in advance. One week per year of employment plus one
pay period is the norm. However, no severance pay is required by law unless it
is in the contract.
For the de-hiring meeting, always have a witness present, and someone who
can escort the person to collect their personal effects and then to the exit at
the end of the meeting. The ideal place to tell your employee of the severance
is in an office or meeting room away from your office. You must be able to get
up and leave after you have shared your decision with the employee.
When it comes to telling the person of your decision to terminate their
employment be firm, fair, kind and compassionate. It is essential to protect
their self-esteem. Don’t rehash their failures or verbally beat them up.
Just indicate that you have decided that this job is not the right fit for them
and you think they would be happier and more successful elsewhere. You
may need to repeat this a number of times. Explain the resources
that are available in the severance package and wish the departing
employee well.
For your protection, establish a de-hiring policy for your business.
Seek legal advice and discuss the process with other senior
staff so that it is done correctly and consistently. *
*Some of the strategies in this article are shared in the Strategic
Leadership workshop series authored by Brian Tracy and facilitated by
Peter Neufeldt of Peak Performance Consulting. Ph: 306-535-8526
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Money

SUN LIFE
FINANCIAL

SHINES A LIGHT ON
SUSTAINABILITY
BY ELIZABETH IRELAND

MELISSA KENNEDY, EXECUTIVE VICE-PRESIDENT,
CHIEF LEGAL OFFICER & PUBLIC AFFAIRS, SUN LIFE
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E

ach year Canadian consumers, investors
and employees are placing a greater
focus on corporate sustainability.
Sun Life Financial—a leading international
financial services organization—conducted client research
in Canada that found corporate sustainability is having a
greater impact on a company’s success attracting and
retaining clients.
Sun Life operates in 26 countries and provides insurance,
health benefits, wealth and asset management solutions
to its clients including small- and medium-sized
businesses. The company views its sustainability focus as
a key differentiator in a competitive marketplace and its
34,000 employees agree.
“Sustainability is fundamentally the right thing to do and
it’s something our internal and external stakeholders
care about,” says Melissa Kennedy, Executive VicePresident, Chief Legal Officer & Public Affairs with Sun
Life. Kennedy is responsible for the company’s enterprise
legal, compliance, corporate secretarial and public affairs
functions around the world.
Four key pillars define Sun Life’s sustainability strategy:
environmental responsibility, community wellness,
governance and risk management, and organizational
resilience.
“The organizational resilience pillar is quite unique to Sun
Life. It includes priorities such as our client focus, talent
management, and diversity and inclusion,” says Kennedy.
The company is a leader on the diversity and inclusion
front. For example, 36 percent of Sun Life’s Board
members were women as of December 31, 2017. The
company’s senior management team is also approaching
the 35 percent female benchmark (the senior management
gender breakdown is often viewed as a more significant
measure of diversity than overall employee measurement.
Board measurement is extremely important, as that is
tone from the very top).
Insurance companies are typically large-scale investors
and Sun Life incorporates an environmental, social
and governance (ESG) perspective into its investment

decision-making. In fact, Sun Life has nearly $1
billion invested in clean and renewable energy
projects in Canada and the U.S., which brings
its total portfolio in this sector to an amazing $5
billion.
Kennedy notes that green investing originally
gained momentum in Northern European
countries such as the Netherlands and Norway.
Hopefully Canada is not far behind.
Some of Sun Life’s other achievements in
sustainability and environmental responsibility
include:
• Committed to targets for reducing GHG
emissions intensity by 20 percent by 2020 and
30 percent by 2030 (relative to a 2014 baseline)
and achieved a 14.7 percent decrease as of
the end of 2017
• Committed to a target for reducing paper
consumption by 30 percent by 2020 for North
America (relative to a 2014 baseline) and
realized a 15 percent reduction in 2017. Sun
Life’s goal is to be a fully paperless organization
by the year 2030
• Decreased global energy use intensity by 5
percent from 2015 to 2017
As a recognized leader in sustainability herself,
Kennedy believes strongly that all global
businesses will need to factor sustainability
into their long-term strategies on many fronts.
“Sustainability is a big deal for talent attraction,
especially for potential employees that are
Millennials. These individuals want to know that
the organization they work for is aligned with
their own values—so this helps Sun Life attract
and retain the best talent, which we are grateful
for.”
More information on Sun Life’s sustainability
initiatives can be found on its website at www.
sunlife.com.
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Start

A START-UP STORY:

BEAK’S CHICKEN
BY BROOK THALGOTT

PHOTOS BY SHANE LUHNING

In our new series, “A Start-Up Story”, Industry West talks to Saskatchewan’s start-ups and their journey to
entrepreneurship. Meet Paul Rogers and his venture: Beak’s Chicken.

B

eak’s Chicken began as a dream,
and then a food truck. Regina’s Paul
Rogers attended culinary school over
a decade ago, and then struck out
to build a career in the restaurant game. After
working in kitchens in Regina, Vancouver and
Copenhagen, Rogers was ready to make his way
on his own. The food truck trend was arriving in
Saskatchewan, and it seemed like a great way
to enter the industry without a major financial
commitment. “I decided a food truck was the
way to start my business as it’s the way to ‘get
your feet wet’,” says Rogers. He launched Beak’s
Chicken three years ago, serving fried chicken
and waffles from his bright orange truck. Beak’s
quickly became a fixture in downtown Regina.
A fanbase soon developed, and Rogers knew
he had a winner with his menu. However, food
trucks do have their issues.
“Saskatchewan’s food truck season is relatively
short. Our long winters and temperamental
weather can mean days without doing much at
all,” says Rogers. Rogers decided to try his hand
with a brick-and-mortar year-round location.
After much searching, he found a great place
close near enough to where he used to park his
food truck. Rogers sold the truck, and along with
two investors, began renovating a space for a
permanent home for Beak’s Chicken.
“If I have learned anything through this process,
it’s make sure you’re getting the right location and
physical space for your business,” says Rogers.
“We selected a place that had never been a
restaurant, and that added layers of work I wasn’t
expecting.” Rogers made his way through the
renovations and permits required for his space
and came out the other side with a restaurant
location perfect for his business. “While it would
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PAUL ROGERS - OWNER, BEAK’S CHICKEN

INTERIOR - BEAK’S CHICKEN,
1511 11TH AVENUE, REGINA
have been much easier and cheaper to start
with a restaurant space, this one is now tailormade for Beak’s Chicken,” says Rogers. “The large
windows and curb appeal make it great.”
Beak’s Chicken opened its doors in February,
and things are going well. The popular menu
is still a hit with Beak’s devoted customers who
are making their way to the new location. “We’re
still serving our fried chicken like we did from
the truck,” says Rogers. “Now we offer sit-down
service, takeout and catering, and we never have
to worry about the weather.”
BEAK’S FRIED CHICKEN, COLESLAW AND PICKLES

Besides learning all about how to create a
space from scratch, Rogers has been schooled
in all facets of entrepreneurship. “It’s amazing
what you learn about business when it’s your
business,” says Rogers. “Owning your own
restaurant means managing every part of it from
staffing right down to waste management. The
biggest thing for me though was learning how to
delegate. You simply can’t do it all. You have to let
go of certain things and trust that the people you
hired can do the job for you.”
So, what’s next for Beak’s Chicken? For now, it’s
just enjoying the ride. “I have dreams to open a
second location here in the city or elsewhere, but
at the moment I am going to keep what we have
started firing on all cylinders. It’s been a lot of
work over the last three years, and now I get to
see it pay off.”

EXTERIOR - BEAK’S CHICKEN, 1511 11TH AVENUE, REGINA
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Give

BECAUSE CATS
BY BROOK THALGOTT PHOTOS BY SABRINA MILLIS

R

egina’s homeless cats have a tireless team of volunteer advocates and
caregivers at Regina Cat Rescue. The organization got its start as People for
Animals some 35 years ago, and over time evolved into the cat rescue we
know today. These days, Regina Cat Rescue focuses its energy on maintaining
community cat colonies throughout the city and providing foster homes and adoption
services for homeless cats.
There is an overpopulation of cats across North America, and the city of Regina is no
exception. Regina Cat Rescue is doing their part to reduce this population. Trapping,
neutering or spaying and returning community cats to their colony is one of the best ways
to deal with the issue. “Our Trap/Neuter/Return program reduces the cat population over
time,” says Alanna Whippler, Intake and Adoption Coordinator. “We’re seeing our older
colonies declining through this program. It works very well.” In addition to the neutering
program, Regina Cat Rescue also keeps colonies fed and watered year round, and keeps
an eye on the health of the community cats. “Community cats can have long lives, and
we do what we can to keep them safe and healthy while reducing their population
humanely,” says Whippler.
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PHOTOS L TO R: THREE RESCUED KITTENS IN THEIR FOSTER HOME, REGINA CAT RESCUE COMMUNITY CATS AT A FEEDING
STATION IN REGINA, FOSTER KITTEN ENJOYING A SUNBEAM IN HIS FOSTER HOME, A COMMUNITY CAT AT A REGINA CAT
RESCUE FEEDING STATION IN REGINA
Regina Cat Rescue also works hard to get socialized cats into loving homes
through their fostering and adoption program. When cats are found abandoned,
the organization has a network of foster homes to provide a safe, happy place to
stay while a permanent home is found. “We’re always looking for foster homes
for our cats,” says Whippler. “If you can have pets in your residence and want to
open your home to a kitty in need, we would love to have you foster. It doesn’t
matter if you have children or other pets. In fact, it’s great if you do. The more
a cat can be socialized, the better.” The organization will supply the food and
litter for your furry charge. All you have to do is supply the love and cuddles for
the time your foster cat is with you waiting for its forever home – it’s a win-win.
And, sometimes foster homes fall in love and the cat becomes what is lovingly
referred to as a “foster fail.” “We love foster fails,” says Whippler.
The organization is run strictly with volunteers. A core of 40 to 50 cat lovers
do everything including maintaining cat colonies, ferrying cats to foster homes
and vet appointments, handling adoptions, fostering cats, caring for orphaned
kittens, serving on the board, updating the website and social media, fundraising
and so much more. While there’s a lot to keeping the rescue running, supporting
Regina Cat Rescue is easy. “We’re always looking for donations of time, supplies
or money,” says Whippler. “Even if you can’t commit to being a foster home
or maintaining a colony, simply donating cat supplies or cash is gratefully
accepted.” Regina Cat Rescue takes donations year-round, and they are always

in need of cat food (especially canned), cat litter
(clumping is the best), kitten milk for the orphans,
and building supplies or extension cords for
colonies. Cash donations help pay for veterinary
bills and for the trap/neuter/return program that
does so much to reduce the cat overpopulation.
Whatever you can do, through your business or
personally, makes a direct difference in the lives
of cats in Regina.
To learn more about Regina Cat Rescue, to see
how you or your organization can help and to
view adoption profiles for cats in need, visit
reginacatrescue.com.
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EVERYTHING GOES BETTER WITH

BARBECUE
RECIPES AND PHOTOS BY KAREN WEBB

A

s soon as prairie dwellers see
temperatures in the teens, we’re ready
to don shorts and sandals and fire

up the barbecue because we know winters
are too long, and summers too short. Karen
Webb, owner of Queen City Bake Box, shares
her recipes for a spring/summer meal you can
make entirely on the barbecue. Simple enough
for a weeknight dinner, but special enough
to serve to company, these recipes can all be
prepared in advance, leaving you free to mingle
with your guests. Shake off the remainder of
your winter blahs and get cooking!
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TANGY BARBECUE CHICKEN
The fish sauce in this barbecue sauce is the secret ingredient.
It adds an amazing savory flavor that will have your guests
begging for the recipe.
Dressing:
Brown sugar
Ketchup
Fish sauce
Sriracha
Ginger, fresh
Boneless, skinless
chicken breasts

½ cup
½ cup
¼ cup
¼ cup (sub with your favourite
chili garlic sauce)
2 tbsp, grated
6

Whisk together first 5 ingredients. Pour into a zip top bag and
add the chicken. Remove as much air as possible, seal it up and
shake bag to make sure that all of the chicken is coated with
the sauce. Marinate in the refrigerator at least four hours, or
overnight if possible.
Preheat your grill to medium-high heat. Remove the chicken
from the marinade and shake off as much of the marinade as
possible. Allow the chicken to rest at room temperature for
about 10 minutes before grilling.
Pour the remaining marinade into a pot over medium heat.
Stirring frequently, heat the sauce until it is bubbling. Continue
to cook the sauce until it reaches your desired consistency. The
longer you cook it, the thicker the glaze will become.
While your sauce bubbles and reduces, grill your chicken. Grill
them for 5-6 minutes per side, or until they reach an internal
temperature of 165°F.
After cooking, rest chicken for 5-10 minutes under a tent of
aluminum foil. Toss chicken with sauce and serve.

TAHINI THAI SALAD
This salad is fresh, light and delicious. It’s the perfect start to a
summer meal.
Dressing:
Tahini
Ginger, fresh
Rice Vinegar
Soy Sauce
Lime juice, fresh
Sriracha
Brown sugar
Canola oil

4 tbsp (sub peanut butter in a pinch)
2 tsp, grated
1 tbsp (sub apple cider vinegar
if you don’t have rice vinegar)
1 tbsp
1 tbsp
½ tsp (sub any kind of hot sauce,
adjust for flavor)
1 tbsp
1 tbsp

Add all ingredients to a blender. Pulse until well combined.
Season with salt and pepper and add more lime juice, hot
sauce or brown sugar to taste.
Salad:
Bell pepper, red
Romaine lettuce
Cilantro, fresh
Carrots
Dried cranberries
Almonds, slivered

1, sliced thinly
1 large head, chopped
3 tbsp, roughly chopped
1 medium, grated
¼ cup
¼ cup

Toss peppers, lettuce, cilantro, carrots, cranberries and
almonds together. Drizzle with dressing.
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MARINATED GRILLED VEGETABLES
This marinade is very versatile. Don’t feel constrained by the
vegetables suggested here—use your favourites!
Canola Oil
Vinegar, white
Water
Dijon mustard
Chives
Sugar
Basil, dried
Garlic powder
Pepper

⁄3 cup
¼ cup
1 tbsp
2 tsp
1 tsp
½ tsp
½ tsp
¼ tsp
¼ tsp
2

Whisk until well combined.
Bell pepper (any colour)
Zucchini, small
Mushrooms
Red onion
Cherry tomatoes

2
2
2 cups (use small, whole mushrooms,
or cut larger ones in half or quarters)
1
1 cup

Cut vegetables into bite sized pieces. Pour marinade and
vegetables into a zip top bag, remove as much air as possible
and shake until everything is well coated. Marinate 2-4 hours.
To cook, either thread vegetables onto skewers and grill over
medium-high heat, or scoop all of the vegetables into a foil pan
(discard the remaining marinade) and cook uncovered on the
barbecue, stirring occasionally.

ROASTED BABY POTATOES
The smoked paprika in this recipe is the key—
the flavor it imparts can’t be beat.
Stir together salt, pepper, paprika and oregano.
Dressing:
Salt
Pepper
Smoked paprika
Oregano
Canola Oil
Baby Potatoes

2 tsp
1 tsp
½ tsp
½ tsp
2 tbsp
2 lb

Drizzle potatoes with oil and toss with spice mixture until
everything is evenly coated.
Preheat grill to medium-high heat. Pour potatoes into a foil pan,
cover with aluminum foil. Place on top rack of grill and cook for
30-45 minutes, or until fork tender.

62

GRILLED PINEAPPLE WITH EASY
HOMEMADE ICE CREAM
You may never buy ice cream again thanks to this simple and
infinitely customizable recipe.
Ice Cream:
Whipping cream
2 cups
Sweetened, condensed milk 1 can (300 ml)
Vanilla extract
2 tsp
Whip cream with a hand or stand mixer until it reaches stiff
peaks. In another bowl, stir together the condensed milk and
vanilla extract.
Gently fold the whipped cream into the condensed milk and
vanilla mixture, going slowly to make sure the mixture stays as
light and airy as possible.
Pour into a large loaf pan, cover with plastic wrap, making sure
that the wrap is right on the surface of the mixture. Place pan in
freezer and freeze for 4-5 hours.
Pineapple:
Pineapple, fresh
Brown sugar
Cinnamon

1
½ cup
1 tbsp (adjust to your preferences)

Cut the pineapple into spears. (Cut off the crown and base.
Stand the pineapple up on your cutting board and cut down the
outsides to remove the exterior. Cut into quarters and remove
the core. Cut each quarter in half.)
Mix together brown sugar and cinnamon. Toss with
the pineapple.
Grill the pineapple on medium-high heat until grill marks
appear—approximately 4 minutes per side.
Serve with a scoop of homemade ice cream.
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THE DOLLARS & CENTS OF

SUPPORTING
LOCAL

B

BY PAUL HUBER PHOTOS BY KRISTIN ATOR

uy local! Strangely, this seems like a new idea. To our grandparents, buying local was
all that really existed. Today, the world has become much smaller and with it, retail
shopping has changed drastically. With internet shopping, there is an undeniable
benefit to consumers. The world has become our marketplace. However, the ability
to shop the world from our computer has created many issues.
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Shopping online is fast becoming a standard part of people’s everyday life. The
practice is definitely easy, but there are still issues with purchasing online. A
recent Forbes.com article published the Top 5 Dangers of Online Shopping.1 They
included fake online reviews, lack of full cost disclosure, counterfeit goods, your
order never arrives at all, and the scariest of all—identity theft. Anyone that
shops online knows these concerns. It’s a major frustration for local retailers
that consumers are willing to take risks in order to get a better deal.
What many consumers are realizing though, is the benefit of shopping local can
outweigh the online shopping. The most obvious is the opportunity to hold, feel
and test out the product. When you buy local, you can discuss the product with
the retailer and get good advice from a human being, not an email string. Local
businesses can provide customer service that doesn’t require dealing with a call
centre or live chat online. Local business owners know and understand their
customers because they see them every day. They live and work in the same
communities. They are best positioned to know what their customers want,
and they sell it.
The most important reason to shop local is the economic impact that it creates.
Civic Economics, an American private research firm, studied the difference in
local economic return between local independents and chain businesses. They
found that independent retailers return more than three times as much money
per dollar of sales than chain competitors.2 On average, 48 percent of each
purchase at local independent businesses was re-circulated locally, compared
to less than 14 percent of purchases at chain stores.3 That’s a huge difference!
Locally-owned businesses recirculate a greater percentage of revenue earned
compared to chain businesses and almost nothing is re-circulated when buying
online. Those profits leave and never come back. A local business does many
things in the community that the others (especially online retailers) can’t do.
They pay for services from other businesses in the area. They hire local people.
The business owner spends their own earnings locally, and so on and so on.
Money spent locally stays local. We all benefit when we support the businesses
down the street.
Industry West believes in our province, our entrepreneurs and our local
businesses. Whether it’s analyzing the news of the day or telling the stories
that matter to Saskatchewan’s business community, we’re to help you
succeed. Reach Saskatchewan’s entrepreneurs through Industry West, and the
province’s shoppers through our two consumer publications—Sunny & Bright:
Saskatchewan’s Local Summer Guide and Merry & Bright: Saskatchewan’s Local
Holiday Guide. We’re proud to support and showcase Saskatchewan’s locallyowned, independent businesses.
Whatever you need for your marketing strategy, we can help. Contact us for
your space and tell your business’s story today.
References
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Dami Egbeyemi,

OWNER OF REGINA’S NEUROFITNESS
CENTER CANADA INC.

O

the last page of every issue of Industry West, we find a Saskatchewan business person or leader to answer our version
of the Proust Questionnaire. Marcel Proust made the questionnaire famous, believing that 35 specific questions could
reveal a person’s true nature. We grabbed this idea—you’ve probably seen it in Vanity Fair—and made our own version.
The first five questions are ours, and then we ask our subject to pick their favourite Proust questions to answer.

Meet Dami Egbeyemi, owner of Regina’s NeuroFitness Center Canada Inc. Here’s what he had to say.
1. WHERE ARE YOU FROM?
I am Canadian, I was born in Brazil, and my family is originally from Nigeria. My
father was a diplomat which meant we travelled to a new country every 3 to 4
years, so I have lived on every continent except Oceania. I think it would be more
appropriate to say that I am a citizen of the world.
2. WHERE DID YOU ATTEND SCHOOL AND WHAT DID YOU STUDY?
All over the world. I went to elementary school in Nigeria, Kenya and India
(multiple schools in each country). Middle school and High school in New
Delhi, India; finished high school in Houston, Texas; started university at Baylor
University in Waco, Texas; went to SIAST in Prince Albert and I am currently
at the University of Regina. I have studied microelectronics, computer and
information sciences, psychology, and neurofeedback.
3. WHAT IS YOUR CAREER HISTORY?
I have a very diverse background. I started working as an adult educator in
Information Technology at the Academy of Learning, and have worked in various
technical roles in IT including as a Network / Server technician, Service Desk,
eventually moving into a Business Analyst role. Through my background in
IT, I moved into the health and wellness field and have been a Biofeedback /
NeuroFeedback practitioner for the last 10 years.
4. WHAT’S THE BEST PIECE OF BUSINESS OR CAREER ADVICE YOU HAVE
OR HAVE BEEN GIVEN?
Try everything you are interested in. You will never know what you like until you
try it.
5. WHAT’S YOUR FAVOURITE THING ABOUT SASKATCHEWAN?
The winter - just joking! I love the sky, it truly has the most beautiful skyline I have
ever seen in all my travels. It also is where I met my wife, started my family and
business so It will always be memorable for me in that regard.
6. WHAT IS YOUR IDEA OF PERFECT HAPPINESS?
Doing what you love effortlessly every day.
7. WHAT IS YOUR GREATEST FEAR?
Feeling like I do not have control over my life.
8. WHAT IS YOUR CURRENT STATE OF MIND?
Multi-Faceted.
9. WHAT OR WHO IS THE GREATEST LOVE OF YOUR LIFE?
My family.
10. WHICH TALENT WOULD YOU MOST LIKE TO HAVE?
I’d like to have a photographic memory.
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Eat. Shop. Live.

LOVE LOCAL

Reach Saskatchewan’s consumers where they are and showcase your local
business. Contact us today for your spot in our popular consumer guides,
designed for both spring/summer and fall/winter. Don’t wait - spaces are filling fast!
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New Name,
Same Commitment
You’ve known us as AREVA for years. We are now Orano.
A new brand with the same focus on uranium exploration, mining and
milling in northern Saskatchewan, and the same commitment to safety,
environmental protection and our communities.

www.oranocanada.ca

